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- responses of fashion brands TIER-1 CITIES
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80
60
401
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20 agree
44%
0-
Givenchy ‘ Fendi  Celine Dolce & Chloe Alexander
Valentino Gabbana McQueen

(F) Tier 1 cities = 54, Asll, MA™, 2= 47 X[ 2H|X} (n=715)
(ZX) Bain survey of luxury goods consumers in mainland China, 2015 (n=1,447); Bain analysis
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— Fashion website
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